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Built for Dealers and Drivers™

BACKGROUND

sA new, national venture in the auto finance
space, backed by a substantial investment
from private equity firm Warburg Pincus.

sThe auto finance market is marked by
a dichotomy of stodgy, behemoth banking
institutions such as CapitalOne, Chase,
and Wachovia and a frenzy of short-lived
new entrants.

sExpertise of industry veterans to deliver
superior service coupled with new
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SUCCESS

sEasily reached goal of 50 Dealers signed
within first month after launch, in
spite of tough credit market.

sReached next goal of 70 additional Dealers
within first two weeks of 2nd month.

Innovation in Technology and Relationships

sSecured 58% more loans than originally e
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sCreated more demand than projected in e e
growth plan and developed a backlog
for bringing on new Dealers.

SAchieved #1 Google Rank (organic search)
within 60 days of website launch.

s Story was so compelling when launch press
release went out respected trade
publications reached out for information
within the first week.




Corporate Website
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Awarded the 2008
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in Website
Development by
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Our Investors

Michael Barrington is the co-CEO of Sixth Gear, Michaels desire ta see a
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iness concept and securing the capital for the new
enterprise. Michael is a successful business entrepreneur with
demonstrated ability to achieve results in fast paced, diverse business
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Michael was a founder in 1991 of AmeriCredit Corp, (NYSE: ACF), a leading
independent automobile finance company based in Fort Worth, TX. He
served as its Vice Chairman, President and Chief Executive Officer from

waiting for

member of the AmeriCradit Corp. Board of Directors
- My 4. Prior to AmeriCredit, Michael worked in commercial
e . banking and the oil and gas industry.
— L e
Michaelis a graduate of Oklahoma State University. He has served as
Chairman of the Board of Trustees of Baylor All Saints Me
Fort Worth, Texas, and as a board member of Baylor Heals
Dalls, Texas. He also has served on the Boards of DealerTrack Holdings,

are System

Inc, All Saints Foundation, Mantucket Cottage Hospital, The Van Cliburn
Foundation, The Alliance for Children, and The Fort Worth Symphony
Orchestra. In addition to serving on the Board of Directors of Sixth Gear
Inc., he currently serves on the Board of Lightwedge LLC.

Product Online Demo
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) The name Sixth Gear means taking it to the highest level
sixth Financing brivers Now of performance, to accelerate, to experience increased
Built for Dealers and Drivers wwsixthgear.com momentum.

Trade Advertisi The tagline Built for Dealers and Drivers is the brand
rade Advertising strategy coming to life as the corporate tagline.
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The Delve Group, Inc.

Brand Development is Business Development
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The Delve Group creates, implements, and manages brands that deliver measurable results for business services
companies. We actively foster businesses by focusing on what differentiates them from their competition and

then use this to create the perception of market leadership.

At Delve, we approach everything from the vantage point of helping our clients achieve their desired business
objectives. Our methodology is guided by a strategic understanding created by delving deep into their
businesses to assess where they've been, define where they want to go, and finding the best path to get there.

DISCOVER:
- Discover Workshop
Internal & External Interviews

- Competitive Analysis
manage - Communications Audit
- Brand Findings Report

Brand Strategy

deploy
‘ ‘ LAUNCH:

Brand Launch Strategy

Launch Announcement

(Internal/External)

- Brand Promation Creation

- Event Support & Brand
Unveiling

- Client Outreach

- Media and Public Relations

CREATE:

- Name & Tagline Development

- Brand Architecture

- Message & Positioning Platform

- Thought Leadership & PR Strategy

- Lead & Demand Generation Strategy
- Corporate Identity & Business System
- Differentiating Look & Feel

- Internal Communications Strategy

MANAGE:

- Brand Standards

- Demand Generation Activities
- Ongoing Support & Guidance
- Qutsourced Marketing Services
- Ongoing Public Relations

The Delve Group, Inc. 122 West 26th Street, Suite 1204, New York, NY 10001  voice 212.255.3870 FAx 212.255.4832

DEPLOY:

- Sales & Marketing Tools

- Website Development

- Event Strategy & Materials

- Advertising & Media Campaigns
- Thought Leadership Development
- Brand Loyalty Materials

- Interactive Media Execution

www.delvegroup.com





